PIERPONT COMMUNITY & TECHNICAL COLLEGE
BOARD OF GOVERNORS

Advancement and Public Relations

Tuesday, February 21, 2023
1:00 PM

Pierpont’s Advanced Technology Center (ATC)
500 Galliher Drive
Fairmont, WV 26554
Room 216A

MINUTES
Notice of Meeting

A meeting of the Pierpont Community & Technical College (Pierpont) Board of Governors
Advancement and Public Relations Committee was held on February 21, 2023, beginning at 1:00 PM.
The meeting was conducted in person at the Advanced Technology Center in Fairmont, WV.
Advanced announcement of this meeting was posted on the WV Secretary of State’s Meeting Notices
Webpage.

Committee Members Present: Lisa Lang - Committee Chair, Shauna Burns, Juanita Nickerson, and
Christine Miller

Committee Members Absent: Joanne Seasholtz
Other Board Members Present: Susan Woods Coffindaffer, Thomas Cole, Jeffery Powell
Others Present: Members of the President’s Cabinet, faculty, staff, and others
L. Call to Order
Lisa Lang, Chair, called the meeting to order at 1:02 PM.

II. Office of Advancement and Public Relations: Marketing, Public Relations, and
Community Affairs

Kathy Hypes presented the Advancement and Public Relations Packet (Attachment A). The
Office of Advancement is comprised of four areas: Marketing, Public Relations, Events
Coordination, and Pierpont Foundation. Kathy Hypes serves as the Vice President of
Institutional Advancement and Public Relations while Matthew Turner serves as Director of
Marking and Communications. Their Office is looking to hire an additional position, Director
of Social Media and Event Affairs.
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III. Marketing Plan FY 23

Kathy Hypes presented the Strategic Marketing Plan (Attachment B)
IV. Pierpont Foundation

A. Reestablishment of the Foundation

Kathy is in the process of reestablishing the Pierpont Foundation. The Foundation
currently has three vacant seats. Kathy plans to fill those seats by July 1.

B. 2023 Day of Giving — April 4, 2023
The Pierpont Foundation will host its first Annual Day of Giving on April 4, 2023.
Donations can be made via a digital media platform. Additional details can be found on in
the Advancement and Public Relations pack (Attachment A, Pages 4-5)

V. Discussion

Kathy Hypes opened the meeting up for a general discussion. Discussion topics included:

sharing Foundation events on social media, stock donations, employee donations, alumni

information, and community events.

VI. Adjournment

There being no further business, Christine Miller moved to adjourn the meeting. Shauna Burns
seconded the motion. All agreed. Motion carried.

Respectfully submitted by Amanda N. Hawkinberry

Vision: Empowering individuals to transform their lives through education

’iF Mission Statement: To provide accessible, responsive, comprehensive education that works
— Tagline: Education that works!
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PIERPONT FOUNIA¥FION INC.




W TOP A

Your gift makes a difference in the lives of
others.

Contributions ensure local employees continue
to have access to a highly trained and skilled
workforce.

Your contribution is tax-deductible.

Your gift, no matter the size, demonstrates your
commitment to Pierpont Community &
Technical College and the communities we
serve.

Your gift supports a tradition of excellence
since 1974.
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Conclusion

The purpose of this marketing plan is to increase enrollment, bring awareness to the
institution, it's programs, and create an institution that betters the community. The success of
this marketing plan will be measured by an increase in enrollment, social media
engagement, and brand awareness throughout our 13-county service region.

Pierpont continues to strive toward making the community a better place for everyone. As
we look toward the future, Pierpont will continue to educate their students and prepare
them for their futures. Pierpont takes pride in their affordable tuition, while giving students
an education that works!
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